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1. Is the “remote owner” market growing?

2. The Importance of low mortgage rates

3. Changes in the Valley’s homeownership rates

4. Population growth and the new home market

This talk will review four fundamental  
Valley housing metrics 
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Market Watch’s Economic Model
for Valley Housing 

The CV housing market is created from two coexisting and 
overlapping buyer markets in a dollar sales ratio of about: 

30% residential buyers (owner occupied)
and 

70% remote buyers (non residents)  

Different economic and financial factors drive the buyers 
and sellers of each market !! 

Market Watch LLC 
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The growth curve of Valley housing units 
detached plus condos, no apartments 

What percent of these units are owned by                                       
“Remote Owners” (non residents) ? 
Calculated from Riverside County Assessor records 
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Valley Remote Owners 

After growing between 2003 and 2012, remote ownership has stabilized. 

Calculated from Riverside County Assessor records 
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Record low mortgage rates are 
doing all the work 

• Without a doubt low interest rates are the number one factor
driving residential housing.

- wage and job growth are a distant second.

• The power of a mortgage rate drop from 4% to 3 ½%.
- equivalent to everyone getting a 6% pay raise.

• There is no stock market or housing bubble. However, there
is an increased risk of larger than normal price moves.

• Low interest rates should continue as long as the risk of a global
deflationary recession exists.

• We believe criticism of FED interest rate policy is misplaced.
- Have central bankers prevented “their worst nightmare”?
- Remember: you never know what didn’t happen

• How long can central bankers hold off the next recession?
- Eight years and counting

• While home prices have generally recovered some other important
metrics like homeownership haven’t.

Market Watch LLC 

Source: California Desert MLS & Palm Springs Regional MLS
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65.1% 65.1% 

66.7% 

64.7% 

63.5% 
63.3% 

• We believe U.S. homeownership will stabilize around 64%

• The Valley’s nine city rate should stabilize around 63%.
- support from households exiting the foreclosure penalty box

Market Watch LLC U.S Census Dept.

Nine City Homeownership Rate 



Valley Homeownership by Age 

• In the Valley the largest decline in homeownership over the
last five years has been in the 35 to 44 age bracket.

• Retirees make up 42% of the Valley’s resident homeowners.
LA, Orange and San Diego Counties average 30%.

2009 2014
Age of Householder

 Homeownership
Rate

 Homeownership 
Rate

15 to 24 years 17.5% 9.7%
25 to 34 years 35.5% 34.5%
35 to 44 years 59.1% 49.6%
45 to 54 years 70.2% 62.3%
55 to 64 years 79.6% 72.9%
65 to 74 years 83.2% 80.4%
75 and over 79.7% 78.9%

Valley Totals 66.7% 63.2%

Market Watch LLC U.S Census Dept.



City Homeownership Rates 
CITY 2000 2010 2014

Indian Wells 88.6% 83.2% 81.0%
Rancho Mirage 83.0% 80.3% 75.9%
La Quinta 81.5% 75.2% 70.6%
Indio 56.2% 65.3% 65.1%
Coachella City 60.9% 62.1% 63.9%
Valley Total 65.1% 65.1% 63.2%
Palm Desert 66.9% 65.6% 62.8%
Cathedral City 65.2% 63.2% 61.7%
Palm Springs 60.6% 58.7% 57.8%
DHS 47.2% 48.2% 44.3%

Indio and the City of Coachella City are the only cities with 
rising homeownership rates between 2000 and 2014. 

Market Watch LLC U.S Census Dept.



• We estimate 12,000 Valley households were foreclosed on between 2006 and
2014. This was the primary factor driving the decline in the Valley’s
homeownership rate.

• However, beginning in 2015, about 2% of Valley households each year started
exiting the 7 year penalty box:

More Eligible Valley Households  
About 2,500 households exiting the foreclosure “penalty box” each 

year  

• Dodd Frank and the importance today of a good mortgage broker.

• We believe this positive backflow will help stabilize Valley
homeownership at around 63% - maybe even increase it slightly!

Market Watch LLC 
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Population growth & the new home market

• Population growth drives the new home market.

• The pre bubble (1989-02) – bubble (2003-07) - and post bubble (2008-15)
periods.

• Pre Bubble:   avg. of 7,153 residents or 2,730 households per year*
            Bubble:   avg. of 12,000 residents or 4,615 households per year* 
   Post Bubble:   avg. of 4,789 residents or 1,827 households per year*  
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Valley building permits since 1990 

• Only 1,827 additional households per year since 2008. A 63% homeownership rate requires�
about 1,150 new homes - plus additional numbers for a growing second home market.

• Subtract the 700+ homes that become available every year because of the drop in�
homeownership and you have 80% of the reason why new home sales are so low.

• YTD (third quarter) new home sales total only 480 units! Halting the decline in�
homeownership should measurably assist the Valley’s new home market.  

Market Watch LLC 
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Summary 

• After rapid growth between 2003 and 2012, the
2nd home/investor market is currently stable.

• Low interest rates should continue as long as the risk of a global
deflationary recession exists.

• The nine city homeownership rate should stabilize around 63%.
- help from households exiting the foreclosure penalty box

• A halt in the decline in homeownership and a return to pre-bubble
population growth should measurably assist the Valley’s new
home market.

Market Watch LLC 

Source: California Desert MLS & Palm Springs Regional MLS



COACHELLA VALLEY HOUSING TRENDS…



AND THE HIGH END MARKET



The Market Watch Monthly Regional Report
October 2016
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Summary
The year over year change in the Coachella Valley’s October median price was plus $20,000 or 6%. The median price continues to oscillate above
and below the 4% red growth line, something it’s done for three and a half year now. Twelve month changes in the October median prices of the
nine major cities shows a wide dispersion in results that go from 9.5% for the City of Coachella down to minus 6.2% for Rancho Mirage. As
predicted sales numbers continue to grow at a slow, steady pace. Average sales over the last three months are 683 units a month, which is 10%
above the 622 average last October. For the first time in over a year inventory is less than it was the same time a year ago. The November 1st
count was 4,350 units versus 4,545 units last November 1st. The combination of slowly rising sales and declining inventory is lowering the
“months of sales” ratio for the first time in a number of years. On November 1st the ratio was 6.1 months, which is lower than 6.4 months last
November 1st. In October the median DOM for the previous three months was 72 days compared to 89 days last October.

DATA SOURCE MLS

Source: California Desert MLS & Palm Springs Regional MLS



The Market Watch Monthly Regional Report
October 2016

DATA SOURCE MLS

12 month change in city median prices (detached homes)

Changes in City Median Prices
Twelve month changes in the October median prices of the nine major cities shows a wide dispersion in results that go from
9.5% for the City of Coachella down to minus 6.2% for Rancho Mirage. Following a pattern seen for most of the year, the three
cities that were last to exit the foreclosure crisis – the City of Coachella, Desert Hot Springs and Indio – continue to outperform
price wise as they to play catch up. However, it should be remembered that late in the season has historically been a volatile
period for home prices, with a lot of backing and filling and we should expect more shifting in year over year results as we
approach year’s end.

Oct-16 Year Ago 12 Month
Change

2011 Low Gain off
2011 Low

2006 High % from High

City of Coachella $240,000 $219,250 9.5% $121,950 96.8% $335,000 -28.4%

Desert Hot Springs $185,000 $169,450 9.2% $85,000 117.6% $295,000 -37.3%

Indio $299,000 $279,750 6.9% $158,500 88.6% $380,500 -21.4%

Palm Springs $552,500 $519,000 6.5% $335,000 64.9% $600,000 -7.9%

La Quinta $385,000 $369,900 4.1% $245,000 57.1% $682,020 -43.6%

Indian Wells $795,000 $779,000 2.1% $540,000 47.2% $1,205,000 -34.0%

Palm Desert $355,000 $363,000 -2.2% $287,000 23.7% $543,000 -34.6%

Cathedral City $282,500 $289,500 -2.4% $139,000 103.2% $395,000 -28.5%

Rancho Mirage $540,000 $575,750 -6.2% $423,000 27.7% $950,000 -43.2%

Source: California Desert MLS & Palm Springs Regional MLS
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Valley Housing Inventory
Nov 1st 2011 to Nov 1st 2016

Coachella Valley Listed Inventory.
For the first time in a number of years, inventory is less than it was the same time a year earlier. The count on November 1st

was 4,350 units versus 4,545 units last November 1st. We think this change in trend is very encouraging. Looking at last year
we can see the rapid monthly increases in inventory that started in November and continued to February 1st. At its peak
inventory reached 6,000 units. If next month increase is moderate we could see inventory peaking maybe around 5,300 units

Source: California Desert MLS & Palm Springs Regional MLS



HIGH END INVENTORY
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Home Sales by Price Range
When we calculate sales in the various price brackets we see some interesting patterns. Sales under $200k are lower simply
because fewer homes are selling in that range. Sales in the price bracket from $200k to $300k remain the highest but are
only 8% higher than a year ago. Sales of homes priced from $300k to $500k are 15% higher. The big increase in sales is the
43% increase for homes priced from $500k and $600k. Finally, there is a 23% increase in sales of homes priced over $1M.
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Home Sales per month by City
When we measure three month sales at the city level we see eight of eleven cities or areas with higher sales compared to
last year. Three cities are either lower or the same. Percentage wise Cathedral City shows the largest increase in sales from
41 units to 56 units, which is an increase of 37%. Bermuda Dunes was next with a 33% increase followed by La Quinta with
a 22% increase.

Source: California Desert MLS & Palm Springs Regional MLS



2015 MILLION DOLLAR SALES BY CITY, PRICE & SFT

2015 CV MILLION DOLLAR SALES

Community >$1M
MEDIAN AVG 

PRICE AVG SFT PPF
Sales/

Mth
Market 
Share

BERMUDA DUNES 1 1,950,000 6,252 312 0 1%
INDIAN WELLS 62 1,550,000 4,064 381 5 13%

INDIO 5 1,180,000 4,900 241 0 1%
LA QUINTA 153 1,509,610 4,294 352 13 33%

PALM DESERT 47 1,450,000 3,869 375 4 10%
PALM SPRINGS 118 1,350,000 3,502 385 10 25%

RANCHO MIRAGE 79 1,310,000 4,383 299 7 17%
Totals 465 1,412,500 4,097 345 39 100%

Source: California Desert MLS & Palm Springs Regional MLS



2016 MILLION DOLLAR SALES BY CITY, PRICE & SFT

2016 CV YTD MILLION DOLLAR SALES 

Community >$1M  MEDIAN AVG PRICE AVG SFT PPF
Sales/

Mth
Market 
Share

Change 
From 
2015

BERMUDA DUNES 1 1,350,000 5,747 235 0 0% 0%
INDIAN WELLS 56 1,424,750 3,995 357 5 13% 10%

INDIO 3 1,050,000 4,868 216 0 1% 40%
LA QUINTA 118 1,505,000 4,243 355 10 28% 23%

PALM DESERT 41 1,450,000 4,104 353 4 10% 13%
PALM SPRINGS 104 1,425,000 3,540 403 10 25% 3%

RANCHO MIRAGE 95 1,400,000 4,153 337 8 23% 20%
Totals 418 1,425,000 3,991 357 41 100% 4% $12.29

Source: California Desert MLS & Palm Springs Regional MLS



12 Month Average of Million Dollar Sales by City

DATA SOURCE MLS

Year to Date 11-Oct 12-Oct 13-Oct 14-Oct 15-Oct 16-Oct

LA QUINTA 8.7 10.8 11.4 12.9 11.6 11.7
PALM SPRINGS 3.5 5.3 6.2 7.8 9.3 9.7
RANCHO MIRAGE 5.4 4.6 7.2 6.9 6.1 8.2
INDIAN WELLS 3.8 6.1 6.1 6.6 5.1 5.3
PALM DESERT 3.9 3.1 4.2 5.8 3.9 3.6
INDIO 0 0 0.3 0.3 0.3 0.2
BERMUDA DUNES 0.1 0 0 0.1 0.1 0.2
CATHEDRAL CITY 0 0 0 0 0 0
COACHELLA 0 0 0.1 0 0 0
DESERT HOT SPRINGS 0 0 0 0 0 0

TOTAL 25.4 29.8 35.3 40.3 36.4 38.7

Source: California Desert MLS & Palm Springs Regional MLS



2015-2016  MONTHLY SALES BY PRICE

PRICE 2015 SALES / MTH 2016 YTD NOV SALES / MTH

$1M-$2M 381 31.8 336 33.6

$2M-$5M 79 6.6 70 7

$5M+ 5 0.4 10 1
Source: California Desert MLS & Palm Springs Regional MLS
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city inventory divided by average twelve month sales
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“Months of Sales” by City
When we calculate “months of sales” for each city, except for Palm Springs which has a very positive ratio of 4.8 months,
we see the expected pattern of lower months of sales in lower priced communities and higher months of sales in the higher
priced communities. In general the city ratios are almost identical to what they were on November 1st of last year.

Source: California Desert MLS & Palm Springs Regional MLS
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“Months of Sales” by Price Range
When we calculate “months of sales” at various price ranges we generally see lower ratios than higher ratios when
compared to last year. Under $200k shows the largest ratio decline going from 4.2 months to 3.3 months. $300k to $400k
shows a lower ratio as does $600k to $800k. From there ratios somewhat seesaw back and forth. Overall the ratios rise with
higher priced homes as is expected.

Source: California Desert MLS & Palm Springs Regional MLS
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Months of Sales

“Months of Sales” and “Days on the Market”
The combination of slowly rising sales and declining inventory is lowering the “months of sales” ratio for the first time in a
number of years. On November 1st the ratio was 6.1 months which compares to 6.4 months last November 1st. This metric,
which expresses inventory in terms of time instead of housing units, is confirmed by another metric called “Days on the Market”
that measures how fast homes are selling. In October the median DOM for the previous three months was 72 days compared to
89 days last October.

DATA SOURCE MLS

Source: California Desert MLS & Palm Springs Regional MLS
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Attached Units - Median Price.
The median price of $239,000 for attached units in the Valley was higher than a year ago by $14,000 or 6.2% which parallels
the 6% gain in detached homes. If the past is repeated - and it often is in the very seasonal desert market - we should expect
rising prices from here until spring time.

DATA SOURCE MLS

Source: California Desert MLS & Palm Springs Regional MLS



The Market Watch Monthly Regional Report
October 2016

198
220

230

180

130

80

280

Attached Sales
October 2016

380

330

U
n

it
s

Average 3 month sales

Attached Units - Sales
The three month average of attached sales was 220 units in October, which is 22 units more than last October. This is an increase
of 11% which is almost exactly equal to the increase in total home sales (attached and detached) of 10% we wrote about in the
third page of the report. History now indicates that sales should probably remain at a slightly reduced level for the next four
months.

DATA SOURCE MLS

Source: California Desert MLS & Palm Springs Regional MLS



2015  CONDO SALES BY CITY AND VOLUME 
Attached Sales By City 2015

Community < $200K $200-300K $300-400K $400-500K $500-600K $600-700K $700-800K $800-900K $900-1M >$1M Total
Market 
Share Sales/Mth

BERMUDA DUNES 40 6 2 0 0 0 0 0 0 0 48 2% 4
CATHEDRAL CITY 136 30 6 1 0 0 0 0 0 0 173 6% 14

COACHELLA 0 0 0 0 0 0 0 0 0 0 0 0% 0
DESERT HOT SPRINGS 68 5 0 0 0 0 0 0 0 0 73 3% 6

INDIAN WELLS 12 7 29 27 10 2 0 1 0 2 90 3% 8
INDIO 68 35 13 2 0 1 0 0 0 0 119 4% 10

LA QUINTA 40 63 48 31 11 15 4 1 0 1 214 8% 18
PALM DESERT 180 314 147 61 17 9 2 3 0 1 734 26% 61

PALM SPRINGS 485 279 136 55 27 19 7 6 2 7 1,023 37% 85
RANCHO MIRAGE 74 78 84 33 13 12 7 2 1 4 308 11% 26

THOUSAND PALMS 4 1 0 0 0 0 0 0 0 0 5 0% 0
Totals 1107 818 465 210 78 58 20 13 3 15 2787 100% 232

Market Share 40% 29% 17% 8% 3% 2% 1% 0% 0% 1% 100%
Sales Per Month 111 82 47 21 8 6 2 1 0 2 279

Under $500K 93%
Under $300K 69%

Source: California Desert MLS & Palm Springs Regional MLS



2016 YTD CONDO SALES BY CITY AND VOLUME
Attached Sales By City 2016YTD Nov

Community < $200K $200-300K $300-400K $400-500K $500-600K $600-700K $700-800K $800-900K $900-1M >$1M Total Market Share Sales/Mth
Change 

From 2015
BERMUDA DUNES 21 7 2 0 0 0 0 0 0 0 30 1% 3 -1
CATHEDRAL CITY 132 42 8 0 0 0 0 0 0 0 182 7% 18 4

COACHELLA 0 0 0 0 0 0 0 0 0 0 0 0% 0 0
DESERT HOT SPRINGS 55 13 2 0 0 0 0 0 0 0 70 3% 7 1

INDIAN WELLS 3 8 21 18 11 6 0 1 0 2 70 3% 7 -1
INDIO 84 26 11 1 0 0 0 0 0 0 122 5% 12 2

LA QUINTA 35 75 78 25 10 9 5 1 0 0 238 9% 24 6
PALM DESERT 171 316 143 61 14 5 1 0 0 0 711 27% 71 10

PALM SPRINGS 411 222 119 66 37 17 4 2 1 4 883 34% 88 3
RANCHO MIRAGE 66 87 70 38 13 8 5 5 3 3 298 11% 30 4

THOUSAND PALMS 2 2 0 0 0 0 0 0 0 0 4 0% 0 0
Totals 980 798 454 209 85 45 15 9 4 9 2608 100% 261 29

Market Share 38% 31% 17% 8% 3% 2% 1% 0% 0% 0% 100%
Sales Per Month 98 80 45 21 9 5 2 1 0 1 261
Under $500K 94%
Under $300K 68%

Source: California Desert MLS & Palm Springs Regional MLS



TOTAL SINGLE FAMILY HOMES BY CITY
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2016 TOTAL NUMBER OF CONDOS BY CITY
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Source: California Desert MLS & Palm Springs Regional MLS



HIGH END OUT OF STATE BUYERS PAST 12 MO

Source: California Desert MLS & Palm Springs Regional MLS
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BUYERS BY STATE

Source: California Desert MLS & Palm Springs Regional MLS



CALIFORNIA HIGH END BUYERS

Source: California Desert MLS & Palm Springs Regional MLS



CANADIAN OWNERSHIP BY CITY AND PRICE 

CANADIAN OWNERSHIP BY CITY

Community < $200K-300K
$300-
400K

$400-
500K

$500-
600K

$600-
700K

$700-
800K

$800-
900K $900-1M >$1M Total

Market 
Share

BERMUDA DUNES 43 3 4 2 6 3 2 2 0 65 1%
CATHEDRAL CITY 230 29 7 9 0 0 0 0 0 275 6%

COACHELLA 3 0 0 0 0 0 0 0 0 3 0%
DESERT HOT SPRINGS 57 4 0 0 0 0 0 0 0 61 1%

INDIAN WELLS 79 20 19 13 14 5 13 3 51 217 5%
INDIO 445 112 39 27 10 4 3 1 2 643 14%

LA QUINTA 277 91 86 65 47 44 19 16 96 741 16%
PALM DESERT 812 235 137 64 29 27 11 9 59 1,383 30%
PALM SPRINGS 477 61 28 17 19 8 7 7 41 665 14%

RANCHO MIRAGE 204 79 69 67 4 32 20 19 83 577 12%
Totals 2627 634 389 264 129 123 75 57 332 4630 100%

Market Share 57% 14% 8% 6% 3% 3% 2% 1% 7% 100%
Under $500K 79%
Under $300K 57%

Source: California Desert MLS & Palm Springs Regional MLS



VALLEY WIDE CANADIAN OWNERSHIP

Source: California Desert MLS & Palm Springs Regional MLS



CANADIAN OWNERSHIP BY CITY

Source: California Desert MLS & Palm Springs Regional MLS



Special Offer for Market Watch Attendees

You save 61% off Palm Springs Life,
plus give a gift subscription to your 

clients for only $10 a year!

C a l i f o r n i a ’ s  P r e s t i g e  M a g a z i n e

 ANNUALDESERT LIVINGEDITION

C a l i f o r n i a ’ s  P r e s t i g e  M a g a z i n e

Cold Gold

Hawaii’s original dream  

cream has everyone in town 

just licking it up

Cool Pools

From kidneys to infinities, 

a short history of 

swimming in Palm Springs

Well Suited

During late summer 

when the sun and heat are 

relentless, less is best

C a l i f o r n i a ’ s  P r e s t i g e  M a g a z i n e

And Now We Prey
It's a bird, it's a plane, its ... no it's 
definitely a bird. And if you're a 
trespassing pigeon, it's about to 

mess up your day.

Girls Rule!
The Coachella Valley has a 
colorful history of female 

entrepreneurs. We honor three 
businesswomen in a long line.

Naked Purses
 Painted Canyon is a stark and 
surreal landscape. What better 
place to strip away artiface and 
expose some beautiful fashion?

REAL ESTATETHE

I S S U E
COACHELLA

VALLEY
LIVING:

IT'S A BEAUTIFUL 
DAY IN THE 

NEIGHBORHOOD



PALM SPRINGS LIFE Subscription Special for Market Watch Attendees
Subscribe or renew your 

Palm Springs Life subscription 
for $24.95 (a savings of 61% off 
the newsstand price) and give a 

one-year gift subscription to your 
clients for only $10 each!

NAME

ADDRESS

CITY STATE ZIP

NAME

ADDRESS

CITY STATE ZIP

NAME

ADDRESS

CITY STATE ZIP

NAME

ADDRESS

CITY STATE ZIP

NAME

ADDRESS

CITY STATE ZIP

NAME

ADDRESS

CITY STATE ZIP

Your annual subscription includes: Complimentary subscription to the digital edition.

YES!

YES!

$24.95

NAME

ADDRESS

CITY STATE ZIP

E-MAIL 

$24.95

NAME

ADDRESS

CITY STATE ZIP

E-MAIL 

OR

RENEW MY SUBSCRIPTION at 
the special rate of $24.95 for 
12 issues. 

Purchase a NEW subscription 
at the special rate of $24.95.

Add these additional 
gift subscriptions 

for only $10
To add additional gift subscriptions, 

simply copy this form and add as 
many as you wish.

1

2

3

4

5

6

* Special rates quoted are for U.S. shipping addresses only. Outside the U.S., add $49 additional postage per subscription. U.S. funds only. All orders at this low Market Watch attendees rate must be prepaid. First issue usually mails 
within six weeks. Newsstand price is $64.95 for 12 issues. Market Watch Offer expires September 30, 2017.

QF15W1

Palm Springs Life, P.O. Box 460517, Escondido, CA 92046-9811  |  877-704-0564  |  palmspringslife.com 

     PAYMENT ENCLOSED                CHARGE     _____Visa     _____MasterCard      _____Discover           CREDIT CARD # EXP. DATE  

THREE CONVENIENT WAYS TO SUBSCRIBE:
 Complete order form and payment information and return in the attached prepaid envelope  |  Contact us at 877-704-0564  |  Visit palmspringslife.com 

BONUS: Each month, your gift recipient’s address label will contain a PERSONALIZED MESSAGE. I want my personalized message to say:

GIFT FROM: MAX 14
CHARACTERS



Save these dates:
Winter 2017 Market Watch Seminar: February 15, 2017
Spring 2017 Market Watch Seminar: April 24, 2017

• For more information on Market Watch, please call 714-390-1418, or visit marketwatchllc.com

• For more information on sponsorships or advertising, please call 760-325-2333.

• For information on subscribing to Palm Springs Life magazine, please visit palmspringslife.com
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